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OBJECTIONS OF THE ASSOCIATION OF RETAIL TRAVEL AGENTS & TRAVEL 
AGENTS & THE LAW OFFICE OF ALEXANDER ANOLIK, PLC TO THE PROPOSED 

INCREASES OF THE ALLIANCE'S IMlvrONITY 

The Association of Retail Travel Agents (ARTA) is the largest travel-agent only 

association in the United States. The Law Offices of Alexander Anolik, have been general 

counsel to numerous travel industry trade associations, travel law counsel to numerous airlines, 

cruise lines, tour operators, travel agents, corporate and internet travel services, meeting planners 

and various government and quasi-governmental tourist offices around the world. The Anolik 

Law Offices with Presidential endorsement was an allied member of the World Tourism 

Organization. Mr. Anolik is the author of The Law and the Travel Industry, Travel, Tourism and 

Hospitality Law, and this along with other texts and syllabi, has reissued his latest consumer 

handbook called Traveller's Rights. It is on behalf of these consumer travelers, as well as the 

travel industry, Mr. Anolik files these objections and as general counsel to ARTA for over 

20 years, files on behalf of the numerous members of ARTA who have voiced their objections to 
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an increase of alliance antitrust immunity. On a daily basis, I negotiate on behalf of agents with 

carriers, mainly those within the proposed request for antitrust immunity expansion, for alleged 

carrier interpretations of their revenue regulations and I have seen how this omnipotent type 

power among certain carriers, such as United Airlines has gotten, to where there is no more 

negotiation, it is either accept the carrier's interpretation of what they beUeve a revenue rule may 

mean, and accept almost in fidl the tremendous amount of increased revenue they try to obtain 

from my agents in the form of a debit memo. 

Dating back from the original court-assisted statistics in the TWA bankruptcy case, the 

actual incremental cost to a carrier to fly a passenger 2,000 miles domestically was $0.26, for the 

automatic instirance, $1,25, for the fiiel, and $1,66 for the piece of rubber chicken that used to be 

served to passengers. The carriers over the years now have extrapolated this figure up to 

approximately $20-25.00 as their only incremental costs to fly a passenger, which is evidenced 

by the airlines own costs on the books to service a 25,000 or 30,000 frequent flyer charge on 

their books. The empty airline seat is a depletable asset. Once it is flown it has zero value, and 

since it only costs the carrier domestically approximately this $20-25.00 to fly a passenger 2,000 

miles, normally this should be its only out-of-pocket expenses. Instead, many of the carriers who. 

wish to partake in additional antitrust immmuty by our government, will debit memo an agent 

$800 to $1200 for an airline seat knowing the out-of-pocket cost is only $20-25.00. Typically, 

the scenarios are the savvy business passenger, not wanting to be subjected to the arbitrary 

Saturday-night stay over rule of certain carriers, might purchases two separate back-to-back 

tickets and fly one way on one ticket outbound and reverse the ticketing on the return giving 

them an additional roundtrip in the future for a total price far less than a single roundtrip the 

carriers are trying to get full Y class money from the agents for. This example of consumer 
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utilization of gray market ticketing creates a scenario that allows the carriers to "extort" money 

from an agent by threatening to inhibit the GRS system to prevent agent access to ticketing. By 

then notifying its alliance and other member carriers, in what aihounts to the blackbalhng of that 

agent from free access to what would be a competitive carrier, the single carrier can have hfe and 

death power over certain agents. If United Airlines takes away my agent's validation 

authorization and inhibits them in the GRS system, and notifies their alHance partocrs as well as 

additional carriers, then other carriers have negotiated with these agents, who might be 

completely iimocent in the initial dispute, lose a chance to competitively offer pricing to their 

customers. 

This omnipotence that some of the major carriers aheady have, is the major concern that 

ARTA and my office, as a consumer office have, because we need competition. The 

deregulation of the airline industry with the demise of the CAB and the restracturing through the 

Department of Transportation, was based on competition. If competition is limited and 

minimized it is only to the detriment to both consiimers and many of our travel agents and tour 

operators who need competitive carriers to negotiate with. When a carrier is wrongfuUy 

extorting monies or putting pressure on an agent we now have the ability to go to a competing 

carrier under our capitahst system, and this is the way it should be. When the first carrier, such 

as United Airlines, which I have stated it is so hard to "move" once a dispute has been given to 

collection, because it has told its employees, you either coUect money, or get back into 

baiikruptcy and everybody is out of a job. I fear additional power through shared pricing. With 

this type of philosophy, how are my smaller agents and how is my office, on their behalf able to 

get competitive pricing for consumers? 
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In the past, when a carrier was imjustifiably inhibiting an agent's access to their airline 

seats, an agent might "plate away" to another carrier and then send a copy of the new booking to 

the original carrier showing them that in the last six months tiiey had booked a million dollars on 

their competitor because "you have been tinreasonable—can't we talk?" 

If you allow this concentration of power with these alhances that will allow three clusters 

of inmiunized carriers to possibly control 80% of the North Atlantic market, then you do not 

have competition. The tentative antitrust/immunity for Air Canada, Lufthansa, United Airlines 

and incoming Star Alliance member Continental, would allow a shared revenue, jointly-set fares, 

and schedules and services in such a large market share, that my corporate chents, who now can 

negotiate between the two various carriers, wfll lose their bargaining abiUty. 

If the antitrust/immxmity requested is extended, the abihty of ray client corporations I 

have been negotiating for over the last 30 years, as well as my individual agents, consortia and 

now, internet providers, would be restricted to the detriment of the consumer. It would be 

difficult dealing with carriers cutting back their capacities and eliminating routes to allow a pure 

competitive market Akeady, the independent travel distributors, especially the mom and pop 

agencies of ARTA, are under such pressure to try to make a living and try to be a real "objective 

source of information to consumers" which they should be, their inability to negotiate special 

override deals with a particular carrier are again going to be minimized. 

Although I can appreciate carriers wishing to reduce costs by combining operational 

faculties, etc., my 35-plus years of experience from both the agent, the consumer and carrier side 

say that higher prices will be the result if we minimize competition. Less frequent flights, less 

destinations, mean higher pricing. 

- 5 
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I am constantly giving consumer advice on hundreds of radio and TV shows as indicated 

partiy on my website, www.traveUaw.com, and am somewhat embarrassed how the EU has 

moved ahead of the United States in consumer protections. In a recent case that we settled last 

month, against Air France, when their overbooking of a fUght and then failure to follow the EU's 

more stringent regulations for requesting volunteers, created a scenario where a U.S. citizen 

passenger needing his dialysis the next day in San Francisco was overbooked forced to come 

back on that specific treatment day to leave France for San Francisco and ultimately died on the 

plane in front of his wife and children due to the exfrapolated toxins in his body. I am all for 

carrier efficiency and profitability, but we must also be aware of the traveller's rights in the 

United States, since as you have noticed, we have not really been able to pass any type of 

meaningful passenger-rights legislation for consumers. Our neighbors to the north wiU probably 

pass the U. S. in implementing a passenger rights bill. Attached is Exhibit A, a whistle-blower 

letter I submitted to the Department of Transportation on my own last month, showing the 

typical violations of carriers like United Airlines who can take our initial consumer bailout 

money and spend it for repainting planes again and again, because they basically have this 

feeling of omnipotence and protection that will only grow with the combined negotiating power 

of an increased aUiance without minimal antitrust immunity projections. I have reviewed the 

releases of various nonprofits requesting increased antitrust immunity saying that coordinating 

the carrier services would giving better scheduling connections and fares. As a person who has 

had to work for these better fares and negotiating power for 30 years in representing numerous 
I 

nonprofits, these are certainly not my nonprofit clients who do not want to see any type of 

increased immunity as they like the ability to go to a carrier and say they are going to have 

$6,000,000 in gross revenue next year, do they (the carrier) want that business, or should they 

-6 
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take it to two or three of the competing carriers. If the proposed increased immunity eliminates 

my clients' right to negotiate with one earner against another, how can these PR-job letters to 

you be done in good faith? 

In the inid-1980s, when the SABRE and Apollo CRS systems dominated the market, 

80% of air booking was made through these two CRS systems I requested and petitioned the 

government to minimize the potential antitrust problem and the competitive marketing 

investigation did begin. Examples were given that when United Airlines Apollo system dropped 

Frontier from its reservation system, Frontier was immediately forced to file for bankruptcy. 

Fortunately, your department did minimirf! the ability of competing systems to get together and 

tell the industry and consumers, the way it will be, not the way carriers acting together could be 

and that is why I am asking for a limitation on antitrust immunity. 

In summary, I fUe this Objection to the proposed increased immunity on behalf of the 

smaller mom-and-pop agencies who are already suffering, closing and been forced to become 

independent contractors for other agencies who hopefully have bargaining power to get overrides 

or cormnissions or better prices to the consumers and now this next step of ehmination of even 

whom the bigger consortiums can deal with, is frightening. I file on behalf of my law office 

because I have to deal with the problems of consumer not being able to board with a reserved 

seat on his Air France flight home, not having Air France try to get a seat on any of its alliance 

partners to help the consumer, and ignore the passenger that created a scenario of the toxins in 

his body building up and creating a death as the passenger was flying home to San Francisco to 

try and get a dialysis treatment. 
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As the first law office that had compiled much of the evidence for the largest civil 

antitrust price fixing case against the major carriers, I can only professionally assume increased 

immunity will allow additional anti-consumer results. 

Respectfully submitted. 

Alexander Anolik, Esq. 
Alexander Anolik, PLC 
2107 Van Ness Avenue, Suite 200 
San Francisco, CA 94109-2572 
Telephone 415 673-3333 
Facshnile 415 673-3548 
e-mail Anolih^.travdlaw. com 
www, travellaw. com 
General Coimsel for ARTA 
Counsel for Alexander Anolik, PLC 
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recohn@hhlaw.com 
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AI.ESAKII>E)R ABirOI^m. 
A Professional Law Corporation 

SAN FRANCISCO OFFICE * ALEXANDER ANOLIK MARIN COUNTY OFFICE 
2107 Van Ness Ave., Suite 200 'Also admitted in DIatrlct of Columbia 280 Roundhil! Road 
San Francisco, CA 94109-2572 ADAM A. ANOLIK Tiburon, CA 94920-0531 
tt'Reier 10 trie above main office Q Refar to the abovs branch Qfftee 

March 17,2009 

Sent Via Email: 
Sam.Podhereslcy@doi.gov 

And First Class Mail 
Samuel Podberesky 
Assistant General Counsel for Aviation 
Enforcement and Proceedings. C-70 
Department of Transportation 
1200 New Jersey Ave., SE 
Washington, DC 20590 

Re: File: WhistleWowing 

Dear Mr. Podberesky, 

Ovei- these many years, oui" office has been worldng with yon and your staff on issues 
surrounding the Ful] Fare Advertising rule. We have gotten to loiow 49 U.S.C. 41712 
and 14 CF.R. 399.84 quite well, including the recognized exceptions, and undei'stand the 
•\dtal role that the Office of Consumer Protection Division plays in the market, given tlie 
fedei-al preemption provision of the Airline Deregulation Act and tlie Supreme Court's 
decision in Morales v. T^^A. 504 U.S. 374 (1992). 

It appears that, under Hie current state of the law, yom' office is the first and only 
safeguard in place to prevent deceptive advertising by aii- carriers and their agents. 
Therefore, we would like to bring a particular potential violation of substantial size to the 
Department's attention. It appears that United Airlines' website is plagued with 
'̂iolat^ons of the Full Fare Advertising iTile, with a particular concentration of violations 

on its Mileage Plus webpages. 

First and foremost, when viewing available frequent fliei" itineraries on the United 
Airlines' webpage, tlie disclosure states tliat: "Carriei--imposed fuel surcharges (YQ) of 
up to S250 per direction of travel may apply." A copy of this disclosure is provided for 
you]- convenience. As we both loiow, fb.el surcharges must be included in all quoted 
fares. In this case, a frequent flier fare is effectively a "Free" fare, and the only fees that 
can be passed onto the consumer are goveniment imposed/approved tastes and fees. 
Given the fact that millions of people access United's Mileage Plus webpages per month, 
this fuel surcharge language alone is responsible for substantia] consume'- confusion. If 
United has been passing on fuel surcharges to consumers over tlicpast years, this 
violation will take on even greatei- significance since United has been illegally profiting 
from its frequent flier tickets. 

Telephone (415) 673-3333 • Facsimile (415) 673-3548 • www.travellaw.com • anol ik@travel iaw.com 

mailto:Sam.Podhereslcy@doi.gov
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Fage 2 3/17/2009 

Fuithennore, United Airlines does not properly disclose goveniment taxes and fees when 
excluding them from quoted faac pnccs. United has inconsistent taxes and fees 
disclosures throughout iK website. Enclosed please find two examples. This confusion 
is exacerbated by the ambiguous disclosure of "fees up to USD 75.00" on tlie Mileage 
Plus main search page, which links to a brealcdown of United imposed service fees but 
fails to mention any excluded goveniment taxes and fees. Those fees are disclosed later. 
Given tlie divergent and haphazard disclosures, it is impossible for a consumer to make 
an informed purchasing decision. 

The problems continue on United's webpage as the specific government tax and fee 
quotes on both of these disclosure pages are impropei-. The quoted amounts are eitlier 
out-of-date or simply incorrect. Some excluded taxes and fees are completely left out of 
tlie disclosure (e.g. Customs User Fee, Immigration and Naturalization Fee, and APHIS 
fee), or lumped into a general categorj' without breakdown or explanation, but still likely 
charged to Ihe consumer. Others are quoted incorrectly (i.e. $19.50 passenger facilities 
chai'ges). While tlie disclosure failures may only be a matter of $1.50 - $30, competition 
is so fierce that consumers will often switch carriers based on this price difference. 
United should not gain an "unfair market advantage as a result of its improper disclosures 
which strv& only to confiise consumers and make tliem think the United fare is cheapei-. 

We have recently worked together on cases where hundreds or thousands of consumers 
were potentially deceived. The United Aiflines \'iolations discussed above have the 
power to deceive millions. United Airlines is a dominant market leader with substantial 
legal resources and its advertising should be held to a high standard. Any enforcement 
action talceh against United for deceptive advertising has tlie power to set the standai-d for 
tlie industry. 

We bring this information to the Department's attention as a protected -whistleblower in 
the hopes of ci'eating a level playing field where consumers get the information they need 
in oirder to make informed air fare purchasing decisions. If tlie Department would like 
any additional infoimation, or if you have any questions, please feel free to contact my 
office. 

Respectfiilly youi's 

AlexLander Anolilc, Esq. 
Alexander Anolik, A PLC 

cc: Vinli Nguyen. Rosalind Lazarus, David Foss 

Endosuies: 
Selected Inncrap,' Disclosure 
Geneva Disclosure 
Miieage Plus Main BookiJig Page 
Service Fee Breakdown 
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'iew dclailtd Award fare breakdown htCp://trflvel.iiiiiied.con i/seiectPriceActioivdoTodSeleciActionT^'. 

Selected itinerary price details 
Traveler Award miles Taxes & fees* Total 

AdulH 35,000 miles USD 57,03 USD 57.03 

Total miles: 35,000 miles 

Total price: USD 57.03 

^Additional taxes/feesfeurcharges (award travel is exempt from sekcttaxes/feeafeurchafQesI: 

Travel within Domestic 50 United States 
> Airport passenger facility charges (PFCs) o( up to USS18 roundtrip 
• U.S. govarnmeni excise taxof U5S3.50 on each flight segmentt 
• Septemb9f 11th Security Fee of USS2,50 per enplanement at a U.S. airport 
' For travel to or from Hawaii and Alaska: U.S, government excise tax of S7.70 per direction 

International Travel (including Puerto Rico and U.S. Virgin Islands) 
• Airport passenger fadlily charges (PFCs) of up to $19.50 roundtrip 
• September 11 th Security Fee of $2.50 per enplanement at a U.S. airport 
•• Other government taxes and fees (including U.S.govemmentexciae tBX)ofup to $140 based on 

destination; total may vary slightly based upon currency excbanga rate at time of purchase 
• Taxes and fees are subject to change without notice artd at the discretion of each country's 

government. 
• Carrier-imposed fuel surcharges (YQ) ofupto$250perdirectionofirav6lmayapply,For1rai/eho 

some countries, additional airport transportation, embarkation, security, and passenger sen/ice 
taxes/surcharges may also applydepending on destination, 

+ A flight segment is defined as each sector of an Itinerary that involves one takeoff and one landing 

Close 
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Mileage Plus, United Mileage Plus Travel Rewt. Program hnp://www.united.C0JT. je / tn iddlepage/0 ,6823,1136,00.h iml?navS. 

m' D H I T ^ D 

Home > It îleege Plus 

l-ogln Forgot | noftd passvward? 

Mileage Plus it or £mail PasEvword 

ctl Remember me 

Siart In 

My rrileage aunimary 

Redeem miles 

lt'$ easy (o use your miles low/ard a broader 
array of awards. 

RedBem miles for travel 

From (Fivl a(ipon) To (Find aifporl) 

,sfo 

Departing 

Mar 2009 30 

Rrturnlng 

Ap'r'iix©" ' " ' os " 

Award type 

'* Sav«r Award 

nrt 

fee* up to USD 75,00 

: Anytime 

• Anytin-B 

IK member? 

' Standard Avvard 

Number of paEGengert 

Adult ; l ' 

More options sag^f 

• g m 

j ^ 

Upgrades 
Redeem your mileB to upgrade to the next 
cabin of service vvlth your paid ticket on 
select faree. 

More ways to nxleem 
Mors desiinallons and opporluniiies than any 
other lrs\«l award program. 

Earn miles 

It's easy to earn miles on United and from 
our many partners vworkKvide. 

Parmer guide 
Eem mjIsE forfHghls, hotel slaya, credit 
card purchases, groceries, end more. 

Promotions 
MsMrnize your earning potential with 
iimlled'llnie bonus offers. 

My promotions 
Register for special offers and view 
opportunities to earn bonus miles. 

All about earning mileB > = 

Fr<^(iueiitly asked ctuestlonc 
I forgot to add my ttiileage Plus nuittber to 
my (linETBry when booking my tickals. Can 
I add it K> my reEor^lion now? 
Da I have enough miles to upgrade my 
ffioht? 
Can I submit requsEls for rel^oacli^« fUghil 
credit'onine? 
How can I find my H/Slaage Plus number? 
Can I earn mlies on a ticket I buy for 
someone else? 

Also in this section 
My niileage suinmary 
Join Ivfleage Plus-
Buy or transfer miles 
About Mileage Plus 

RelQtecf l inks 

Mileage Plus member's w i d e 
Join/renew Red Carpet Club 

' '^. 

bmi 

Mllsaga Plus Visetiii 

30.000 bcnji; miiss 
Enough for a roundtrip ticket 
Earn milaE on purchases 
Exclusive redemption 
Loarn more 

Earn double milee in Hawaii 
Siflv 4+ nights through 6/15/09 
ei participeting Hlllor) Family 
hotels & resorts in Hawaii. 
BOOK novi/ 

Earn Double Mlleege PIUE 
miles 

Purchase and lly bml frofln 
London and earn double miles 

tulilEiage Plus suppo i t 

Request mileage credit 
Ask to have missing miles added |o your 
account, 

Find my Mileage Plus number 
Search for your Mileage PlusiS number. 

IVlore suppor t options » > 

fi/llteags Plus l̂ ineTtXs 
Elilo membership 
Review the benefiie resarved for our most 
frequent flysrs. 

PremJer'S 
Premier E>teculiMs® 

http://www.united.C0JT
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Uillloo Miles and Beyond Rewatdi 
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WI U N I T E D 

Home > Planning 6 booking > Special deals > £uropa spring sale 

Europe spring sale 
Take advantage of these low spring fares 

Travel to Europe In the spring when you book these low sale fares on ur̂ lted.com today. 

Terms 

• A 3 day advance purchase is required for 
travel between now and April 2, 2009 

• A 7 day advance purchase is required for 
travel between April 3, 2009 and May 17, 
2009 

e Travel is valid on Monday through 
Thursday (Monday through Wednesday In 
Great Britain), travel for April 3, 2009 
through May 17, 2009 will be higher 

• A Saturday night minimum stay is required 
and a maximum stay of 30 days is 
permitted 

• Exceptions apply, see the fare facts for 
full rules and information 

• Additional checked baggage fees may 
apply. See international baoQaae 
information for details about baggage 
allowances and fees 

• Fares below are subject to availability and 
may not be available on all flights/dates 

1 Book Travel 

From 

'•'•" Roundtrip 

Departing 

;Ma'r20Q» 

Returning 

i'Mar2bb» 

Search by 

S»rvlc« class 

• • . ' 

16 

16 

Mora search oniions 

To 

One-way 

: | S Any dine 

• i H ' ^ y t i n * ' ; 

ti Sctiadub ' • Price 

; .^9f .n.°P^''il**'*?y, 

Adult 1 : 

'••'• Rental car offers: Earn miles and save when you rent a car, Visit ^tpjted.com/caroromo 
to view all of our cirrent promotions now available on united.com. 

"Sample each-way fares baeed on required roundtrip purchase: 
Fares are valid for travel originating In the U.S. only. 

Boston- Dublin $245** 

CKlcago - Frankfurt $204" 

Denver - Rome 5267** 

Los Angeles - Brussels $230** 

San Francisco - Munich $206** 

Washington Dulles - Manchester $178** 

/#' U N 1 T E n t C 0 M ' 

For the fares above, service Is provided by United Airlines except where noted. 

"Portions of tris service may be operated by the following carriers doing business as United 
Express® or as code share partners: 

Chicago - London $168" 

Denver - Frankfurt $225** 

Los Angeles - Marctvester $224** 

New York City - Frankfurt $170^ 

San Francisco - Paris $293** 

Washington Dulles - Zurich $230" 

^^SHob^ftirflipis^Sy 

http://united.com
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Chautauqua Airlines 
ColganAlr 
GoJet 
Lufthansa 
Mesa Airlines 
Republic Airlines® 
Shuttle America 
SkyWest® 
US Ainways 
Trans States Airlines 

Additional taxes/fees 
Fares do not include a $3.60 per flight segment tax. A flight segment Is defined as one 
takeoff and one landing. Fares do not include the September 11 ' ' Security Fee of $2.50 per 
enplanement at a US. airport or Passenger Facility Charges of up to $18, which may be 
collected depending on the Itinerary. Fares for Hawaii and Alaska do not include a 58 (each 
way) departure tax. For travel from Canada, fares do not include U.S. Inspection fees of 
S7, taxes/fees imposed by the Canadian government of up to $19.50, and a $32.20 
International departure and arrival tax if outside of the 225 mile buffer zone. All international 
fares are subject to U.S. arrival and departure taxes and agricultural, immigrations and 
customs fees of up to $50. For travel to some countries, additional airport, transportation, 
embarkation, security, and passenger service taxes/surcharges of up to $250 (each way) 
will apply depending on destination. For return travel from some countries, fares do not 
include airport and/or departure taxes of up to $46, which may be collected by the foreign 
government. 

AboiAIMtoi I Invejlor reiailona | Bueinsss resources | Careers j She map 

Cowpalbkbttiv/een I Termc and condliDns j Privacy | 6 2003 Unlled Air Lines, Inc. 
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m U N I T E D 

\ Home > Planning & booKino ^ Special deals 

i . Special deals 
i 
I Deals: DomeeUc S Canada air | Intemalianal air [ Hotel, car & vBcelion 

I i t f . l L'!! i h C 

|-"J?C-

*37 

l-(om 

«150" 

See t he U.S. aale 
Save on your Irevel 
across the U.S. Ihis 
spring when you 
book by Marct i 16, 
2009 on unlted.com 
loday 

Uni ted t h a n k s ou r 
t r o o p s 
Special fares 
Bxclu$l\ely for our 
Armed Forces & 
family - emended 
Ihmugh Marcti 31 , 
2009 

!''^<M Everyday sk i d*a ls 

I I \ _ / fares wTion you book 
,. . on unltad.com 

Check in to o u r 
l i o ie i s a n d c l i sc l i 
o u t t i i e doals 

'̂ -•:-:.'vi.;...V7;;V(-S!?.?'f' • .'..-•.v.t;iiif55';'V 

top 

Gel OUT Beat Price 
Guaraniee. Choose from 
70,000 halfila worldwide 
at unked.com/nolste. 
Boole now 

C; '^n:essAn)t ' r lc« 

Protect your travel 

plane. United offers 

you the opportunity to 

obtain Travel 

Insurance through 

AccesE America. 

I^atdils 

l ^ L iiiieiTiaTioi'ia! air deais 

l-'oni 

«139' 
ClSIQII-: ' 

Hon-

' ' \ 
l>elal£ ^ J : 

Moscow rou te 
iBunch specia l 
Book today on 
united.com lo lake 
advantage of low fares 
to Unlled'a newest 
flight across the 
AtlanlJc 

Europe business 
claEE specia l 
Save on your 
business class lrav«l 
to Europe vuhen you 
book by March 25, 
200B 

M29" 
Detail i • 

•1,310-
Detftil.: Vy-

Geneva rou te launct^ 

spec ia l 
0(1 Apr i l 18, 2000, 
Dniied is starting new, 
nonslop service f rom 
WaBhington Dullas IQ 
Geneva and to 
celebrate we're 
offering low fares tor a 
imi ted time 

Eeater in As ia 
bualneas c lass sale 
Book your business 
class trauel to Asia on 
united.com t)y 
Thursday, A p r f l i e , 
20oe 

Earn 30,000 miles 

garn miles on 
purchases and enjoy 
exclu«Kr» redempUun 
benellis. 
Details 

Add i t i ona l A w a r d 

Seats 
Find seats auellabte to 
popular deslinitiona. 

Details 

h i i i r i i 

$75" 
Sun sale 
Save on your spring 
trip to your faxsrile 
t>each deslinalion -
ttook on united.corn 

today 

l-iDir 

$ 168 
DolW? 

Europe sp r i ng sale 
Book today lo seve on 
k>w spring fares lo 
Europe - book on 
united.com today 

I l i f t 

E a c h ^ a y fares, plus tevsE and fees, f^ iundtr ip purchase not required. 
" Each-way feres based on required roundlrip purchase, plus tasoB/fees. 

im r:ri-i:.>iei cie<:i's 

http://unltad.com
http://unked.com/nolste
http://united.com
http://united.com
http://united.com
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Shop tor hotels vwih the comfort of our 
Best Price Quaranise. 

Las Vegas 
Save an addillDnal S125 off our alrsady 
reduced prices. 

New York 
Rest your head lor less in the City that 
t^ver Sleeps. 

San Francisco 
Choose a room where you can bask fn 
the beauty of the Bay Area. 

London 
Secure lovely accommodations in joly 
okt England. 

Chicago 
lirunerse yourself in ntlles of 
magnificence. 

Los Angeles 
Relax with sand, surf and a sieliar place 
to stay. 

Honolulu 
Find your tropical paradise. 

Orlando 
Create memories viiih a magical 
gatB\»ay. 

Vancouver 
Choose mounlaInG, ocean or anything in 
tietutean. 

Denver 
E)?)kire the outdoors and enjoy the 
indoors In the Mile-High City. 

Boston 
Decide where to rest your feet when you 
tour the Wetdng City. 

Wastiington. D.C. 
Have a capital vveekend vtilth 
monumental hotel deals. 

l o p 

• -•^'^^ r" : .^ r fip^.';ii'>. 

Earn miles and save at unitalcorrycars Here; Earn doutile milee plus a 
1,000-mile backing bonus 

Ge) global savings of up to 25% and earn Budget Rewiards Kfileage Plus Members 
500 miles with Avis viitih Triple Bonus Mjies Plus up to 20% 

lO f l 

Take $125 off our already reduced 
prices to Hawraii 

Save more Ifian 50% on a Las Vegas 
vacaBon 

See oiher great vacation deals 

i on 

/Uioul Unted j mvssior rslalions | Business resources j Careers | Sitemap 

Compalblg brow«sre | Terms end cwidilions I Privacy | <& 2009 IJnIlad Air Lines. Inc. 
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1 
J Homtf ^ witeage Pius > AtX)Ui(yiiie9£ie F'IUS > iviiteage Plus Rules 

I Mileage Plus Rules 
I Rules for the Mileage Plus Program 

I lmportant:The following provisions form the basis of the 
I Mileage Plus® Program, These provisions are intended to 

protect you the members of Mileage Plus, arri United 
I Airlines- Your participation in the Program will be governed 
I by these provisbns, and it is your responsibility to read and 
I trxjerstand all of them. For more information, contact the 
I Mileage Plus Service Center or visit the Mileage Plus Web 

site at united.com. These Program Rules cannot be 
superseded or changed, except in writing from United 
Airlines. 

General Conditions 

1. Mileage Plus membership and its benefits are 
offered at the discretion of United Airlines and Its 
affiliated companies (collectively, "United"), and 
United tias the right to terminate the Program or to 
change the Program Rules, regulations, benefits, 
conditions of participation or mileage levels, in whole 
or in part, at any time, with or without notice, even 
though changes may affect the value of the mileage 
or certificates already accumulated. United may. 
among other ttiings, withdraw, limit; modify or 
cancel any award; increase the mileage or number 
of certificates required for any award; modify or 
regulate the transferabiity of awards or benefits; 
add an unlimited number of blackout dates; or limit 
the number of award seats available to any or all 
destinations, Members, in accumulating mileage or 
certificates, may not rely upon the continued 
availability of ari award or awarcJ level, and 
members may not be able to obtain all coffered 
awards or use awards to all destinations or on all 
flights. 

2. Participation in the Mileage Plus program (the 
"Program") is subject to any tenms and conditions, 
rules, regijations, policies, and procedures 
("Program Rules") that United may, at'lts discretion, 
adopt from time to time. United has the sole right to 
interpret and apply the Program RJes. Any failire 
to follow Program Rules, any abuse of Program 
privileges, any conduct detrimental to the interests 
of United, or any misrepresentation of any 
information furnished to United or its affiliates by any 
member, or anyone else acting on the member's 
behalf, may result in the termination of his or her 
membership, the cancellation of accrued mileage, 
certificates, awards or benefits, or both. 

3. United reserves the right to audit any and all 
Mileage Plus accouits at any time for compliance 
wHh the Program Rules, witfiout notice to the 
Program member. In the event that an audit reveals 
discreparcies or possble violations, the processing 
of award redemption requests may be delayed 
pending completion of the audit. 

4. Each member shall be responsible for remaining 
knowledgeable as to the Program Rules and the 
amount of mileage in his or her accomt. United shall 

lilip;//w« .ii ted.com/page/ani cle/0.6722,11.55,()0.hrnil 
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7. 

attempt to advise active members of various 
matters of interest through such means as may be 
appropriate, such as accout summaries, 
newsletters and Its Web site, but United shall have 
no liability for any failLre to do so. United will not be 
responsible for correspondence lost or delayed in 
the mail. Each member shall be responsible for 
advising United of any change of address, and 
United shall have no iiability for misdirected mail or 
any consequences thereof. 
The accumulation of mileage or certificates and the 
redemption of awards are subject to specific 
Program Rules enacted by United Airlines. Each 
member Is responsible for reading those materials in 
order to understand his or her rights and 
responsibilities under the Program. No mileage, 
benefits, certificates or awards earned or granted 
under the Program may be transferred or assigned 
except as expressly permitted by United in writing. 
The Mileage Plus Program is maintained for the 
benefit and participation of individual members only. 
Only individuals are eligible for Mileage Plus 
membership, and each member may maintain only 
one accoLMt. Duplicate accounts will be subject to 
cancellation. Only the member named on the 
account will be entitled access to personal accomt 
Information. 

Accaied mileage and certificates do not constitute 
property of the member, fvleither accnjed mileage 
nor certificates are transferable (i) upon death, (ii) 
as part of a domestic relations matter, or (Hi) 
otherwise by operation of law. 

Back to top 

Prohibition of sale or barter 

The sale or barter of any such mileage, 
certif Jcatee, awards or benefits other than by 
Ur>ited. Is expressly prohibited. Any mileage, 
certificates, awards or benefits transferred, 
assigned or sold in violation of the Program 
Rules, In addition to exposing the member to 
the penalties otherwise associated with 
violations, may be confiscated or cancelled. The 
use of award tickets that have been acquired by 
purchase, barter, or other conduct in violation 
of Program Rules tnay result in the confiscation 
of the tickets, denial of boarding with respect to 
the ticket holder, and, at United's discretion, 
completion of the travel only upon payment of 
an applicable fare. 

Account activity 

Any member who has failed to earn mileage for a 
calendar quarter may. al United's option, be 
excluded from receiving newsletters, statements, 
con-espondence or other materials, including 
notifications of Program changes or special 
promotions, until the next quarter in which he or she 
earns mileage. Any member wfio fails to earn 
mileage during the first twelve months after 
enrollment in the Program may be removed from the 
Program. 
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10. Effective December 31, 2007 miles wj|l expire if 
there is no current activity for 18 months 
cortsecUtive. Therefore If the expiration date on your 
Mileage Plus summary is December 31, 2007 or 
after, your new expiration date will be 18 months 
after your last activity. Activity includes flying, using 
your Mileage Plus Visa and more, for example: 
- Fly UA or a Star Alliance partnei' 
- Use your Mileage Plus credit card 
- Do business with a Mileage"Plus partner 
-Redeem miles for award travel 
-Buy miles or transfer miles 

11. "Account activity", for purposes of these Rules, shall 
be deemed to occur virtien a member accnjss 
mileage in his or her account in any manner set forth 
in these Rules, or as othero/ise approved by United, 
or when the member redeems any Mileage Plus or 
partner award by the use Of nriieage in the 
member's accotxit 

Partners 

13, 

12. The Mileage Plus Program "partners" are airlines, 
rental car companies, hotels, or other entities who 
offer services as awards in the Program and who, in 
some instances, permit tfie accrual of mileage to 
members who utilize their services. The partners are 
independent entities, and United is not responsible 
for the nature or quality of products or services 
provided by those partners, nor for any solicitation 
efforts by those partners. 
United shall have no liabilty for partner withdrawals 
from the Program or for award cancelations caused 
by partner withdrawals, discontinued United or 
partner service, or award or mileage accrual 
cancellations for any other reason Partners may. In 
their discretion, change the amount of mileage 
required for tfieir awards or impose other 
restrictions upon the use of their awards. 
Routing and destinations for award travel on airline 
partners are detemnined by oir Individual travel 
partners. 
By participating in the Mileage Plus Program, 
nnembers understand and acknowledge that their 
names and addresses may be shared with soma or 
all Mileage Plus partners and that they may receive 
promotional materials, mailings and e-mails from 
United arvd its partners. A member may, however, 
advise United (c/o Mileage Pius Service Center) in 
writing of hiis or her desire to be excluded from any 
such partner mailings or communications. 

14 

15. 

Back to top 

Mileage accrual 

16, Only members of Mileage Plus are eligible to accrue 
mileage in ttie Program by availing themselves of 
the means of accrual recognized urxler the 
Program, Except to the extent that mileage may be 
earned for purchases made through authorized debit 
or credit cards, a member may not accrue mileage 
for ttie utilization of ser '̂ices, wtiether air 
transportation or otherwise, by any ottier person, 
animal, object, or entity. 
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16a Urited, in its sole discretion, may permit 
Mileage Plus members to credit mileage earned for 
flights on other airlines to their Mileage Plus 
accounts, and other airlines or entities may, by 
agreement with United, permit tfieir program 
members to credit to their accounts mileage earned 
for flights on United. In SLCh cases, unless othenA îse 
expressly provkjed, such mileage may be credited in 
only one frequent flyer or loyalty program. Currently, 
mileage can be accrued by taking a flight on United 
Airiines and/or United Express; by using an 
authorized debit or credit card to purchase goods or 
services; or by utilizing the sen;ices of an airline, 
hotel, rental car company, telecommunications 
company, or other Program partner identified In the 
Member̂ s Glide as an entity on which mileage may 
be accmed. United expressly reser̂ res the right to 
establish additional means of accruing mileage, to 
delete any or all of the means currently recognized, 
or to exclude specific types of transactions or 
tickets from the accumJation of mileage. 

17. Mileage can be accrued only for flights, hotel stays, 
car rentals or transactions acttjally taken or 
performed by the member after the member's 
official enrollment date, and can be applied only to 
the member's account. Mileage will be credited only 
for flights actually flown by the member. Mileage 
credit will not be awarded for flight cancelations, 
except that United may, at its discretion, give credit 
for flights cancelled due to mechanical reasons or 
schedule reduction. 

15. Mileage may be accrued only for paW travel on 
regularly scheduled flights. 

19. If United or any Mileage Plus partner improperiy 
denies a member an accrual or benefit, liability will 
be limited to the equivalerrt of that accrual or benefit. 

20. Class-of-service bonus miles, if any, \iM be credited 
according to the fare pakJ. not the cabin flown, and 
will not be credfted on any upgrade. 

21. Air mileageTVill not be credited for travel on free 
tickets, including tickets issued as Mileage Plus 
awards; on travel industry, free or reduced tickets; 
consolidation tickets; or on tickets whrch are issued 
subject to any accumulation of Mileage Plus credit. 
In addltioa some fares or tickets, including those 
sold over the Internet, may at United's discretion be 
excluded from eDglbility for mileage accrual. 

22. Car and hotel mileage will be aedited only for 
qualifying published rates, and not for free 
accommodations, rentals or tickets, industry 
discoLrts. group rates or special promotional rates. 

23. Only the person contracting for hotel or rental car 
sen/ices may receive mileage credit for those 
services. 

24. For hotel and car rental mileage accrual, 
consecutive night stays or consecutive car rentals at 
the same hotel/car rental agency will be considered 
as one stay/rental, regardless of the number of 
check-ins or rentals 

25. United reserves the right to make bonus miles and 
promotional offers selectively available to certain 
membere al any time, based on flight activity, 
geographic locations. Program participation, or 
other factors determined at United's sole discretion. 

26. United will, In most cases, credit its members' 
accounts with accrued mileage. However, each 

http://ww
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member shall have the responsibility to ensure that 
his or her mileage is properly credited. Where a 
member contends that mileage has been earned but 
not credited, or in cases where Lfriited deems 
verification is required, United reserves the right to 
require proof of accrual from the member, including 
but not limited to copies of ticket coipons for flights 
claimed to have been flown or copies of receipts or 
similar documentation verifying any transactions 
claimed to have been performed. Any claims for 
mileage by the member and proof of accrual must 
be received by United within twelve months after the 
date such mileage was claimed to be earned. 

Back to top 

Mileage expiration 

27, Mileage accrued in a member's accomt shall be 
maintained in the accotnt until it is redeemed for an 
award or until it expires, whicfiever occurs firsL 

28. Currently, miles expire after 18 months of no activitv 
on your account. TTierefore if the expiration date on 
your Mileage Plus summary is after December 31, 
2007. your new expiration date will be IS months 
after your last activity. Activity includes flying, using 
your Mileage Plus Visa and more (see rule #10), In 
cases where mileage Is for any reason removed 
from an account, as for the redemption of awards, 
and later returned, the return of the mileage to the 
account shall not coirt as account activity. 

28. 

30. 

31. 

32. 

33. 

34. 

Award redemption 

The awards available to be redeemed and the 
amount of mileage necessary to redeem each 
award will be set by United and published to the 
members. United shall establish the process for 
award redemption, but redemption shall basically 
mean the exchange of mileage in a member's 
account for a specified award. 
Awards may, at the reqLiest of the member, be 
issued by Mileage Plus In the nanr»e of the member 
or in the name and for the use of any other person 
If an award ticket is to be issued in the name of 
someone other than tfie member. United may 
require the member to execute the request for the 
award transfer in person at a United ticketing 
location, by endorsing each certificate redeemed in 
favor of the epacified designee and providing official 
photographic identification. 
Mileage earned in two or more different accoints 
may not be combined to redeem any award. 
Travel on Mileage Plus award tickets will be subject 
to the tariff, contract of carriage, ticket terms, and 
re-accommodalion pjolicies of ttie carrier on which 
travel is scheduled. 

After an award ticket is issued, a service charge 
may be imposed for each ciiange requested by the 
member which necessitates the reissuarwe of the 
tIckeL A change in date or flight time will not resist 
in the imposition of a service charge. 

Award tickets, awards, and certificates may be 
subjea to applicable departure taxes, federal 
inspection fees, passenger facility charges, and 
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other fees, charges or taxes, and the person utilizing 
the award is responsible for the payment of any 
such items that may apply. 

35. Any valid unused award ticket or certificate may be 
returned to the Mileage Plus Service Center for a 
service charge. Tlie mileage used to redeem the 
award will bo credited to tfie member's accomt and 
be subject to expiration (see Rules 10 & 29). 
Awards for which travel is reserved but which are 
sLbsequently cancelled due to an expired ticketing 
time limit will be subject to service charges for the 
recredlting of miles. 

36. The award structure is subject to modification, 
cancellation or limitation at United's discretion, with 
or without notice. The amount of mileage required lo 
redeem any award may be substantially Increased, 
any award may be withdrawn, and restrictions on 
any award or its redemption may be imposed at any 
time. The accurulation of mileage does not entitle 
Program members to any vested rights with respect 
to any awards or ttie Program. Awards shall be 
valid only to destinations served both at the time of 
the issuance of the award ticket and at the time of 
departure, and neither United nof its partners shaO 

• tie liable for schedule changes that result in the 
cancellation of service to any destination. 

37. Upgrades will not be allowed on free 
accommodations, rentals or tickets; industry 
discomts; consolidation tickets; group rates or 
special promotional rates. 

International membership 

38. Participation in the Mileage Plus Program may be 
prohibited or restricted in some countries. Nothing In 
these Rules should be read to override or 
circumvent any such foreign laws. 

Back to tnp 
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lileage Plus award fees cfiange, effective May 15, 2008, Please see below for details. 

Handling Fees 
For award travel booked and ticketed through United Reservations a non-refundable $25 (USD 25) fee per 
ticket will be assessed or $30 (USD 30) for tickets issued at a United ticket counter. 
Change Fees 
All changes to your ticketed award itinerary must be made through a United Reservations agent, or by visiting 
any United ticketing location. 
Designated fees are as follovi/s: 

Ticket issued on or after May 1$, 2008 

I Change i Fee per av r̂ard ticket 

Change in city (change in origin and/or destination) i $150 
i 

! Change in connection points (rerouting itinerary 
1 using different connecting city) i$150 

I Cancellation (recredit of miles) 

{Handling fee for redeeming award tickets (waived 
for travel booked at united.com and the automated 
systenns) 

$150 

$25 United Reservations 
$30 United ticket counter 

Flight change (same itinerary or origin/destination 
j but different flight number) 

! Date change (same itinerary and flights but for a 
i different date) 

$0 
(S75 for award travel cnanged 7 - 20 days prior to 
depenure) 
(SIOO for award travel changea 6 days or less prior 
lo departure) 

$0 
(S75 for award travel changed 7 - 20 clays prior to 

(S100 lor award travel changed 6 days or less prior 
ID departure) 

Ticket issued prior to May 16, 2008 

I — • 

I Change Fee per award ticket 

i Change in city (change in origin and/or destination) $100 

I Change in connection points (rerouting itinerary 
j using different connecting city) 

! Cancellation (recredit of miles) 

i Handling fee for redeeming award tickets (waived 
I for travel booked at united.com and the automated 
j systems) 

$100 

$100 

$15 

} Flight change (same itinerary or origin/destination I $ 0 
! but different flight nijmber) j (Ssn lor award travel changed 7-13 dayfi prior 10 

I depeniire) 
I ($7S -for award trawsl ctiangecl B days or less prior 
I lo departure) 

i Date change (same itinerary and flights but for a 
[different date) 

$0 
(S30 for award travel changed 7 -13 day* prior 10 
departure) 
($7S for award travel chcmged S days or less prior 
to departure) 
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Close-in Processing Fees 
Award travel ticketed less than 21 days prior to departure (awards ticketed prior to May 15, 2008: less than 
14 days prior to departure) is subject to a non-refundable Close-in Processing Fee, whether purcltased 
through united.com, United ticketing agencies. United airport ticket counters or United Reservations. This fee is 
charged to the credit card used to support the award ticketing transaction and may take up to 1 week for 
processing, 

i Ticket issued on or after May 15, 2006 

I Fees 

I Award travel ticketed six days or less prior to 
{departure 

Fee per award ticket 

$100 

rr 1 Award travel ticketed 7 - 20 days prior to 
I departure 

i Award travel ticketed 21 days or more prior to 
j departure 

$75 

$0 

Ticket issued prior to May 15, 2008 

iAdditionalfees 

i Award travel ticketed six days or less prior to 
1 departure 

i Award travel ticketed 7 -13 days prior to 
1 departure 

I Award travel ticketed 14 days or more prior to 
j departure 

Fee per award ticket 

$75 

$50 

$0 

Changes to award travel ticketed prior to May 15, 2008 are subject to the original fee structure. /V\y 
subsequent changes to the same award travel itinerary will be subject to the revised fee structure (effective as 

.of May 15. 2008). 
Close 
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